Cashless Payment Fees:
Is the Juice Worth the Squeeze?

An explanation of the immense value both businesses
and consumers get when cashless payments are used
(debit and credit cards, Apple Pay, etc.)

Payments Experts. Powerful Data.
THE STRAWHECKER GROUP
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Because the fees are <« -
more than worth itl

By accepting cashless payments,
businesses get all these benefits:

Time Savings

Many stores spend 200 — 500 hours of labor
per month handling cash. With cashless
payments, there’s no counting, safeguarding,
or transporting cash to the bank.

75%
of retailers said they lose business from
wait-related issues. According to McDonald’s,

cash transactions take 10 - 15 seconds. Wendy's
stated that card transactions only take 5 seconds.

Security and Cost Savings

There is no “bounced check” risk with cashless
payments. At checkout, cashless payments confirm in
seconds that the consumer has enough funds.

No bank fees

Banks can charge up to $150 per month
for cash handling and coin deposits.

No cash security requirements

Cash is inherently unsecure; cash theft is the
second highest reason for losses at stores. This
forces businesses to store and protect cash from
theft or loss, while cashless payments come
with 24/7 fraud monitoring.

—
—
Companies in the United States with up to 500
- employees have a median loss of nearly
$342,000 annually due to employee theft.

In the cannabis industry, dispensaries must
deal exclusively in cash. One study showed
that half of all dispensaries are robbed or
burglarized, with $20,000 - $50,000 being

taken each time. Dispensaries in Denver, CO
reported 5 robberies and 122 burglaries in
2019.

Increased Revenue

Consumers that use debit or credit cards spend an average
of $42 more per purchase than consumers that use cash.

61%

of payments in 2019 P

made by consumers :
in the U.S. were done
using debit, credit,

. and prepaid cards Vel
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of U.S. consumers
carry less than $50 in
cash

More ways to pay = More business

One survey showed that of U.S. consumers that went to a business that did not accept

their preferred method of payment, 55% spent less money or went somewhere else.

Nearly half of consumers globally plan to use cash less, even after the COVID-19

pandemic ends. Additionally, nearly 70% of consumers believe a shift from cash to
cashless payments will be permanent.

The FOGO is real

Fear of germ outbreak (FOGO) has
consumers rethinking the way they pay.
With the COVID-19 pandemic, consumers
are afraid of touching cash due to germs,
but cashless payments are cleaner and can
be contactless!

A TSG survey shows that nearly half of
small businesses that accept cashless
payments have seen consumers using or
asking for these methods more often since
the COVID-19 pandemic started.

The average cash bill has
26,000 bacterial colonies
on it!

Cashless Payments Offer Flexibility

Cashless payments allow a business to sell across a variety of
channels, with funding and tracking all done seamlessly.
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of all retail sales in the U.S. were
comprised of eCommerce sales
in April and May 2020, up from
11% in 2019. Cashless payment

The InViSible methods drive online sales.

Cost of Cash

Some business owners are frustrated by cashless
payment fees, but that may be because these
fees are clearly quantified on a monthly
statement, and they may not be aware of

the costs of cash.

If businesses received a visible
bill for cash processing, they
would see the monetary benefit
of going cashless far outweighs
the fees.

Unlimited Access to Funds

consumers can instantly buy now and pay later

they don't
have to pay fees to access cash

m low-income
; consumers

Banked Unbanked

Unbanked U.S. consumers pay 4 times

fee fee more in fees

Easy Tracking
Rewards

purchase history
5%
back on certain purchases

Unauthorized

Currency Conversion

E a Sy Loss Recove ry need to worry about converting currencies

it's a
lot harder to recover spent cash

cashless
payment method is lost or stolen, getting a
replacement is easy

So you fell us:
s the Juice Worth the Squeeze?

We say YES, the value of cashless payments far outweighs
the cost. The cost of accepting cash is not free or equally
lower than the cost of a cashless purchase. Cash also has
processing costs and falls short on efficiency and
ultimately brings in less sales for businesses. The economy
performs better because of the frictionless system that
cashless payment companies provide.

TSG Can Help!

This data is an example of the type of actionable
research and data TSG can prepare based on your
needs. Whether it is strategy, market intelligence, or
analytics, we can help. Let us know your needs by
emailing us today at Info@TheStrawGroup.com.
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