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The Strawhecker Group (TSG) and the 
Electronic Transactions Association 

(ETA) surveyed U.S. consumers to understand 
spending habits, payment preferences, and 

opinions on emerging payments technologies 
this holiday season. 

Most consumers (84%) plan to shop online, but almost as many 
will spend time shopping in-person (72%). When asked where 
they would be shopping this holiday season, consumers favored 
the following options:

Consumers are worried 
about supply chain issues 
and plan to use options 

like curbside pickup (71%) 
and delivery services 
(80%) to save time.

Buy Now, Pay Later 
(BNPL) is here to stay, with 
78% of adopters reporting 
that it is easier to use than 
ever before; 22% higher 

than last year’s poll! 

78% of respondents plan 
to spend the same or 

more than last 
year;14% higher from 

last year’s poll!

When asked ‘which payment methods will you use while holiday shopping 
this year,’ the most popular option in 2020 was a credit or debit card online 
(70%). This year, credit or debit card using chip was the most popular option. 

Cash is still #3, though planned usage is up 8% over last year.

Consumers are planning to use a 
varie� of payment methods!

Consumers are planning to use a 
varie� of payment methods!

Top TrendsTop Trends

Credit or Debit 
Card Online

63%

Cash
47%

Contactless Credit 
or Debit Card

26%

Gift Cards/ 
Reloadable Cards

20%

Digital BNPL 
12%

1-Click or Saved 
Account Payment 

Shortcuts
11%

Check
5%

Digital Wallet 
22%

Mobile QR 
Code
5%

Cryptocurrency
2%

Credit or Debit 
Card Using Chip

66%
7% YOY

7% YOY

8% YOY

8% YOY

1% YOY

9% YOYVenmo, Cash App, 
or Similar Apps

16%
3% YOY

3% YOY

2% YOY

3% YOY

Last year’s experiments are 
this year’s habits

For many, stress won’t be mel�ng 
away this holiday season...

For many, stress won’t be mel�ng 
away this holiday season...

...but that isn’t stopping 
them �om spending!

Consumers plan to shop for their 
gi� purchases in many ways 

Grocery Motion Pictures Total Apparel

Specific industries have seen significant changes in consumer 
spending on credit/debit cards since last season...

Through Marketplaces (i.e. Etsy, Amazon, etc.)

Through Retail Sites

Through Social Media

Through Livestreamed Shopping Events

Thrift/Discount Stores

Local Shops/Small Businesses

Department/Large Retail Stores

Online

In-Store

Consumers like to have options when 
shopping online, but the most 
popular marketplaces include 
Amazon, Walmart, and Target.

Most Popular Online Marketplaces

In 2020, respondents started trying new payment methods. This year, many 
reported that they will continue using these methods in the future!

The following metrics compare 
September 2020 to September 2021
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The Electronic Transactions Association (ETA) is the world’s leading advocacy and trade association for the payments industry. 
Our members span the breadth of significant payments and fintech companies, from the largest incumbent players to the 
emerging disruptors in the U.S and in more than a dozen countries around the world. ETA members make commerce possible 
by processing approximately $22.5 trillion annually in purchases worldwide and deploying payments innovation to 
merchants and consumers. For more information, visit electran.org.

Survey Methodology: TSG and the ETA conducted a survey consisting of 512 consumers in the U.S., with the goal of understanding how payments preferences and spending trends have shifted this holiday season. The survey was conducted between October 18, 2021 and October 25, 
2021. The survey represents consumers across demographics such as state, sex, age, and household income. The margin of error is +/- 4.35% at a 95% confidence level.

While some shoppers brace for stressful 
holidays due to supply chain issues, 

consumer spending is not slowing down. 
Overall, consumers in the United States 

plan to spend more than in 2020, and 
shoppers are more comfortable using 

various payment methods.
 

The Strawhecker Group and the 
Electronic Transactions Association

continue to keep a pulse on consumer 
payment preferences; because no 

matter how much changes, payments 
will continue to be the backbone of the 

global economy. 

Last year, disruption from COVID-19 
caused consumers to try more digital 
options such as payment apps, digital 
wallets, and contactless technology. This 
year, these methods remain popular, but 
preferences have dropped as consumers 
become more comfortable with 
cash and in-person 
shopping again.

The digital payment drop, explained:
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To wrap up...To wrap up...

The Strawhecker Group (TSG) is a globally recognized analytics and consulting firm that supports the entire payments 
ecosystem, serving over 1,000 clients from Fortune 500 leaders to dozens of the world’s most valuable brands. 
Trusted by industry leaders, TSG’s strategic services, market intelligence, and analytics merge to empower clients with 
actionable and accessible information.
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61%
are worried about 
the affordability of 

products/gifts

56% 
are worried about 

the unavailability of 
certain products

56% 
are worried about 

shipping delays

55% 
are worried 
about empty 
store shelves

47% 
are worried 
about the 
safety of 
shopping 

in-store due 
to COVID-19 

43% 
have concerns 

about long 
lines due to 

short staffing

The following metrics are 
powered by:

Retail stores that focus on active lifestyles 
are having mixed results.  Sporting goods 
stores and bicycle shops have cooled 
down, with sales decreasing by over 3% 
YOY.  

Meanwhile,  spending at sports apparel 
stores and home supply stores continue to 
grow, up 21% and 17% YOY, respectfully!

Some Active 
Lifestyle Spending 

is Cooling

These metrics were sourced from 
TSG’s Acquiring Industry Metrics 
(AIM) platform which is comprised of 

nearly half of all card accepting merchants within the U.S.

Spending data shows a 14% increase 
in total transactions year-over-year! 

Plus, consumers are spending almost 7% more 
on their retail eCommerce transactions YOY. 

67%
of BNPL users plan to keep 

using these services this 
year, compared to 48% last 
year. This means popularity 

has grown 19%! 

74%
of respondents that use 

Contactless Cards plan to 
keep using these services 

this year, compared to 61% 
last year. This means 

popularity has grown 13%! 

72%
of Digital Wallet users plan 
to keep using these services 
this year, compared to 63% 

last year.  

57%
of Contactless QR Code 
users plan to keep using 
these services this year, 
compared to 50% last 

year. Despite their 
growth, they have not 
kept pace in terms of 

planned adoption with 
other emerging payment 

methods.
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